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	Introduction
	The impact of social Media at the workplace is visible. For example, social media is used in digital marketing enabling the company to sell most of its products to clients. The number of clients using social media has been on the rise and this has motivated the companies to shift their marketing strategies. However, there are negative effects attributed to use of social media in the wrong way. 

	Hello, my name is Donald Moss, I want to start this presentation by stating the significance of social media use in workplace. Social media is changing workplaces, in the way people communicate with customers and also market their products. However, cautiousness is paramount to ensure that social media does not affect the performance of employees. These negative impacts can be achieved through policy guidelines that helps in understanding how employees should use the social media while at workplaces. 
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	Reasons for Social Media use

	Today we will explore four reasons why companies prefer to use social media at their workplaces. 
1. Cost Effective: SM is a cost-effective way of spreading awareness of
the company’s name, message, and association w/out breaking the bank
2.   Brand Awareness: SM tools are a great way to expand grassroots 
marketing efforts and increasing the marketing efforts – many times free 
3. Stay Engaged: SM is the most effective way to engage the 
Customers and interact with them in today’s high tech world
4.  Improving brand loyalty: Social media presence makes it 
easier for customers connect with the brand  

	Currently there has been preference to embrace the use of social media at the workplaces. There have been numerous reasons attributed to companies adopting social media usage such as preference to improve the brand awareness, ensure consumers are engaged and improve brand loyalty. Moreover, social media does not require heavy initial investment. 
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	Additional Reasons for usage of Social Media 

	Additional reason on preference to use social media at workplace 
5. Marketplace Awareness- Social media is advantageous because the company can determine the interests of their customers without direct communication 
6. Customer satisfaction- Customers appreciate getting modified replies instead of automatic computerized replies 
7. Increased brand authority- Communication is key in making the brand powerful and increasing customer satisfaction

	Companies using social media are capable to create a powerful brand in the market to precisely communicate with their customers. Thus, companies prefer to use social media to provide the needed constant communication to the consumers and facilitate satisfaction. However, companies need to offer guidelines on best procedures and policies to be followed by employees in respective sites. 
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	Importance of social media

	1. Builds awareness- Buyers need to know the business for them to become customers
2. Communicate authority- Building brand authority means giving customers relevant 
and sufficient information through building a robust profile 
3. Shows authenticity- Brand personality sells the business as it shows the customers 
the truth about the product
4. Encourages engagement- Customers are able to make comments or inquiries and 
receive feedback 

	Businesses strive to improve their performance. However, it is determined by how well a business is capable to brand itself especially via social media usage. 
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	Advertising through Social Media
	There are advantages identified on preference to use social media for advertisement. 
1. It saves money for the company 
2. It supports media consumption 
3. Ensures that the business reaches the right target customers
4. It gives the company real-time data which can help in making marketing decisions

	Companies are required to advertise their products to provide their clients with needed information to purchase the products. Preference to advertise over social media identified to further enhance company brand. 
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	Social Media Policies and Professional 
Communication.
	Reason why use social media for advertisement.
1. Social media has increased number of subscribers. 
2. Usage of social media today is ubiquitous.
3. Consistent increase on number of social media users on a daily basis. For example, Facebook users  spend about cumulative 10.5 billion minutes a day on the site. 
	Based on studies conducted numerous persons spend so much time on social media and companies need to take full advantage of that and prefer to conduct more advertisements on social media. 
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	The Risk of Social Media Use by Employees
	The use of social media by employees can be risky to the business 
Therefore, employers must regulate the use of social media to:
1. Protect the organization’s reputation
When employees post inappropriate things online, it is the company’s 
reputation that is affected 
2. Spell out the official voice of the organization
Employees must know what they need to say online and when to 
communicate 
Company social media serves as the spokesperson 

	Companies need to understand the risk that they can incur without proper policy measures on how employees should use social media while they are at workplace. If they say something wrong, it is the company’s reputation that is affected. As such, the company needs to create policies to ensure that when employees communicate, it is in the official capacity of the company and not their own things. 
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	Consideration in Establishing Social Media Use Policies
	1. Social media use as a protected activity
Certain employee activities are legally protected 
National Labor Relations Act (NLRA) provides the employees’ rights (Blum, 2017)
2. Federal stored communication act 
Prohibits unauthorized access of electronic communications 
stored on electronic services
3. Internet privacy protection act
States like Michigan have Internet Privacy Protection Act which prohibits 
access to employee’s personal account  

	These considerations are important because it will ensure that the employer is setting policies that are in line with the set regulations. It will also help the organization avoid lawsuits that may emerge as a result of failure to consider these legal frameworks. These policies exist to protect employees from being exploited by employers. 
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	Social Media Policies
	1. Policies that prohibit posts that are inaccurate 
Social media policies should help reduce sharing of inaccurate information
Also, such policies should prevent misleading or offensive content 
This kind of policy prevents employees from giving inappropriate or demeaning information 
2. Policies preventing posts of non-public information
Social media should be used to post information that is relevant for the public 
This policy protects the company’s confidential information 

	Social media policies should be aimed at protecting the interest of the company by preventing misuse of the opportunities to use the sites while at workplace. For example, policies that prohibit posts that are inaccurate or misleading are important in guiding employees on the kind of content that they are allowed to post. Information that is not relevant to the public should not be posted. 
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	Continuation of Social Media Policies
	3. Whistle blowing policies 
Employees who wish to report cases of privacy violation should be protected. This will 
encourage them to report violations; this kind of policy protects employees from being 
victims. 
4. Policies prohibiting use of company logos and trademarks 
Social media policies should be aimed at protecting the company’s trademark or logos. 
Employees should know that they cannot use the trademarks and logos for personal 
benefits. 

	Employees may sometimes engage in activities that expose them to being victimized as offenders. Setting policies that inform them of the things that they are not supposed to do may be helpful in protecting them as well as the interest of the firm. Creating policies that support employees to express themselves and report violations of policies is one way to achieve the interests of both the organization and employees’ interests.
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	Continuation of Social Media Policies
	5. Policies that highlight the consequences for violating the social 
media use guidelines. This should be part of the employee contract. 
6. Policies that prohibit discussions of workplace issues online. 
Employees should understand why they need to let workplace 
conversations remain at workplace  

	Left uncontrolled, employees may misuse the freedom to use social media that may even affect their performance. Social media can be distracting and employers need to regulate when and how their employees use the social media. Creating policies that prohibit misuse of social media use in workplaces can help employers improve their organization’s presence online while also protecting their employers from being victimized by the consequences of misusing social media. 
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	Conclusion 
	Key concepts discussed
1. Reasons for using social media in workplace 
2. Importance of embracing social media 
3. The benefits of advertising through social media 
4. Policies involving social media use 
5. Factors to consider when establishing social media use policies 
6. Risks of social media use in a workplace 

	In conclusion to this presentation, I want to recap on what I have discussed in the body slides. The aim of this presentation was to discuss concepts related to social media use in a workplace. In the discussion, I have provided detailed explanation of each of the above-listed six key concepts in social media use in a workplace setup. 

	



